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PI Television Advertising 

Advertise your DRTV commercial nationally. 
Pay only for success. 
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January 9, 2003 by: Hoilis Thomases 



National TV Advertising 

National, Regional, Local TV Ads National 
Spots as low as $26 

Advertise on this site 



Part of planning any Internet marketing campaign generally includes media buying and, 
as media buyers, we're consistently trying to reach our perfect prospect. There's lots of 
targeting available to us: by geography, IP address, gender, profession, and more, but 
now there's a relatively new way to target... by the time of day. 

Selling ad space by time of day is known as selling "dayparts." Coined in 1979 by the 
president of CBS, James H. Rosenfield, who used the term while discussing an 
advertising decision, daypart ad sales has long been used by traditional broadcast 
media, primarily television and radio, and it has now found its way into online 
advertising as well. 

When AOL released its revised version in October 2002, it began selling advertising by 
timeframe (like 6 a.m. to noon and noon to 6 p.m.), but it wasn't the first to do so. Yahoo 
has been allowing marketers to buy time-targeted ads for over a year, and other major 
web publishers, including NYTimes.com, Weather.com, USAToday.com, CNET 
Networks and CBSMarketWatch.com have been selling dayparts for months now. 
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In March 2002, Anheuser-Busch cut a deal with CBSMarketWatch.com to show its 
Budweiser ad on Friday, March 16th between 2 p.m. and 5 p.m., hoping to capitalize on 
people who were winding up the work week and wanting to instead focus on relaxing 
over the weekend with a nice cold brewskie. 

Publishers have hedged their bets that daypart advertising will attract more advertising 
dollars, particularly from big name, deep-pocketed consumer brand companies, since 
they are more familiar with the concept and can relate to it more easily than to "page 
views" and "click-thrus." 

The Online Publishers Association (OPA) recently reported that the at^work audience 
spends more money than the at-home consumer online. The OPA also found that the 
Internet dominates daytime/at work media use in the same way that television 
dominates evenings. This not only means that the 9am - 5pm daypart on the Internet is 
the equivalent of "prime time;" it also is virtually unbeatable as a media for sustained 
reach. After all, what other media do you know that a targeted consumer is in front of 8 
hours a day? 
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Dayparts can also enhance integrated marketing campaigns. For example, since recent 
studies have shown it is fairly common for Internet users to be watching television while 
surfing online, by integrating a television ad spot purchase with an online ad promoting 
the same product or offer purchased to run during the same time slot, you can reinforce 
your message and improve your chances for brand recognition and ultimately sales. 
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Buying ads by dayparts also give advertisers new kind of creative control. For example, 
McDonald's can run Egg McMuffin ads in the morning and Big Mac ads in the afternoon. 
Specific time targeting also allows companies manage online promotions in a new way, 
like scheduling call centers to operate while an ad is running. Instead of having to click 
on the banner and leave the site they're visiting, a consumer could see the ad and call 
to order. 

The Internet still poses unique challenges when it comes to daypart advertising. For 
example, it is technically possible for an AOL user in Colorado who is logged on to an 
ISP in Virginia to see the ad at the wrong time. Scot McLernon, Vice President of Sales 
for CBS MarketWatch.com, admits, "It's not perfect science ...but 99 percent of the time 
you're going to hit it correctly." 

Some advertisers will still rely on mass advertising to the entire Internet audience (X10 
webcams - ugh!), but the truth is that targeting your audience at the appropriate place 
*and time* will increase the relevance and value of your ad. 

Related WebAdvantage.net articles: 

Successful Media Buying Strategies 

Targeting Matters - Why Those Annoying X10 Pop-Under Ads Flopped 
Footnotes: 

Online Publishers Association 

"Now Here's the News" by John Carmody The Washington Post, January 25, 1979 
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WebAdvantage.net is a full-service online marketing and advertising agency with core 
competencies in search engine optimization and paid search campaign management, 
online media buying, and email marketing. Visit our Marketing Services section to learn 
more about our full range of services. 

Send us your Internet marketing news today. 

WebAdvantage.net encourages the reprinting of our marketing tips and articles. 
However, before doing so please contact us at marketing® webadvantaae.net for 
permission to do so. Thank you in advance for your professional courtesy. 

Internet Marketing Strategies that Drive Results 

Call us today to discuss your web site marketing goals: 1-410-942-0488. Or, 
fill out our online RFP Form or e-mail us directly with your name, company, 
telephone number and e-mail address. 

Free Marketing Tip of the Week 
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224 N. Washington Street, Suite A Havre de Grace, MD 21078 
Harford County, Maryland, located between Baltimore and Delaware 
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